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The Polo Girls are not a new band comprised
of daft females who carry pocket-sized dogs
in their purses. They are not models for
Ralph Lauren. They are strong, smart,
driven young women with a very sim-
ple mission: to grow the sport of polo,
one girl at a time.

Each Polo Girl has a story, of how
she fell in love with the sport of polo.
For Elizabeth (Libby) Scripps, it was
that she grew up in Wellington, Florida,
and had been on horses since age three,
and was involved in hunter and show jump-
ing by age six. She found it to be stressful and

Women’s Polo: 
Taking the Reins

painstaking, but when her young eye spied polo play-
ers—riding like the wind, holding on like cowgirls

in jodhpurs, taking no prisoners—she found her
calling.

Libby Scripps knew who she was, in that
moment of seeing horse and rider united for
the purpose of charging head-first into the
fray. She had found polo—and polo took
over her thoughts and energy, henceforth.

The sport of polo—and all equine
sports—are better for that moment of self-

realization, for Libby Scripps is a genuine mover
and shaker, whose Polo Girl Society is making

waves not just in the US, but around the world.
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The Polo Girls bring tremendous business acumen
and street savvy to their organization, and to the girls
who benefit from their labors.

Multiply this academic, intellectual, athletic and spirit-
ed woman times several, and you get an idea of the pure
energy that brought about The Polo Girls Society and
their single-minded desire to convert the world.

This unique group is exceptionally well-organized,
because Scripps attracts others of like mind, abilities and
passions. The Polo Girls Society is a registered, non-prof-
it organization created in order to introduce polo to
those who might not otherwise know that the sport is
available to all, regardless of circumstance. To provide
scholarships to women around the world, females who
want to play polo. Simply put, their 
mission as stated on their website
(www.thepologirls.com)  is: to develop and prepare a new
generation of polo players by providing polo develop-
ment, scholarships, resources, opportunities and advoca-
cy to the Polo Community.

The Polo Girls have teamed up with American
Charities Foundation, a non-profit organization that
holds a brilliant and commendable primary objective: to
inspire and influence children through the magic of
horses by teaching them how to skillfully build a produc-
tive, successful life through leadership.
(http://www.acfchildren.org/index.html )

The Polo Girls Society has the support and admiration
of four of America's leading educational institutions:
Harvard, University of Virginia, University of Southern
California, Texas Christian University, and Texas A & M.

One need not wonder about the pedigrees of these
exceptional young woman: Libby Scripps is representa-
tive of The Polo Girls, and her bio reads like that of a
brilliantly well-rounded, accomplished woman. It's diffi-
cult to comprehend that she's only 28. This means that
she's been playing polo for 21 years, but also that, at an
age when many peers are still figuring out their life direc-
tion—Scripps has been living hers for more than two
decades. (A sample of the exhaustive and fascinating
resume: As the President of Development and Founder
of the Polo Girls Society, and Street Soccer Productions,
Scripps is an entrepreneur and experienced producer.
Working as writer, producer, director and editor, Scripps
worked with her husband to create the street soccer
movies, The Squad and Street Sessions, which won
awards for Best Action Sports Film at Cannes and Los
Angeles Film Festival. Prior to founding Street Soccer
Productions, Scripps worked for DreamWorks
Animation and Heartbreak Productions, LLC. She
recently launched a production company, Libby
Productions, which specializes in development of TV
content and production services. Libby Productions is
based in Pittsburgh and Palm Beach. She holds a
Baccalaureate in Organizational and Non-Profit

Elizabeth (Libby) Scripps
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Leadership from Duquesne. She is a member of the
Darlington Polo Club; Chair of Education and Career for
the Propel Board.)

"Driven" is such an inadequate word to describe the
fearless founder of The Polo Girls Society. Other adjec-
tives that may begin to say it include, "visionary," "com-
munity-minded," "gifted" and "organizational diva."
Without Scripps' extraordinary ability to see the big pic-
ture and logically dice out the steps required to make it
happen—The Polo Girls Society would be a nice idea on
a drawing board, somewhere in Wellington. One look at
Libby Scripps' resume and achievements, and you realize
that all the members of The Pony Girls Society are sharp,
focused and on-target. They have goals, and they intend
to reach them—one new polo player at a time.

When passion is driving the car—or riding the horse,
in this case—clarity of vision takes over and goals are
achieved. The Polo Girls Society is a group of brilliant,
gifted athletes and businesswomen who are determined
that anyone who wants to play polo should have that
opportunity. Mallets in-hand, these women go out across
the field not just for their own pleasure or to win a match:
every time a Polo Girl leaps upon her steed, all girls, all
women, everywhere, benefit. That's a heavy responsibili-
ty, but one which Libby Scripps and her colleagues bear
with joy.



  
  
 Polo for All 
The Polo Girls Society 
 
By Chantelle van Doorn Published on Wednesday, March 23, 2011  
Non-Profits | The East End | Sports | The Hamptons 
 
By now, many people are familiar with Ignacio 'Nacho' Figueras, the handsome Ralph Lauren 
model who appears on billboards and glossy magazines, and who also serves as an 
ambassador for the sport of polo. Move over Nacho, because the Polo Girls have hit the 
scene, creating ripples in the polo industry and making an impact by growing the sport of 
polo, particularly among women. 
 
In the male-dominated world of polo, where men far outnumber women, the Polo Girls are a 
breath of fresh air. The group is undoubtedly making a breakthrough as more women are 
picking up mallets and joining the ranks of their fellow male counterparts. 
 
The Polo Girls Society is an organization dedicated to bringing polo to the masses. It 
consists of a group of ambitious and bright young women whose goal is to share polo with 
the world and make the sport accessible to all. Libby Scripps, President of Development and 
Founder of the group, is a talented 28-year old who grew up in Palm Beach, FL. Scripps has 
been riding horses since the age of three and playing polo for 18 years. Her 
accomplishments span far beyond her age (she is an entrepreneur and an experienced 
producer, as well as a philanthropist) and she is a force to be reckoned with. Together with 
the other members of the group, who all share intelligence, drive, and beauty, as well as a 
love for horses and polo, the girls make for a passionate team dedicated to providing 
opportunities for young people of all walks of life to play polo. 
 

 



When the members of the Polo Girls Society are not playing polo, they can be found helping 
newcomers to the sport find places to play, offering training clinics, and bringing the 
excitement of the sport to the masses. They serve as a valuable resource to new polo 
players, and drum up enthusiasm for the game with finesse and elegance. 
 
One integral component of the Polo Girls Society is the Scholarship Fund, which serves to 
help intercollegiate players achieve their dreams of making it to the professional levels. One 
way the group raises money for their scholarship fund is by hosting fundraising events. One 
such event took place last year in the Hamptons and was sponsored by Calypso St. Barth. 
 
While the focus of Polo Girls is on the sport itself, the group is currently branching out 
beyond the polo industry and working hard on building a platform for the sport of polo. 
This summer, Polo Girls will return to the Hamptons to host two to three events (location 
and dates TBD). The group is looking to grow the organization and needs sponsors and 
donations in order to continue making dreams come true. Everybody is welcome to join Polo 
Girls! 
 
For more information or to find out when the Polo Girls will be in your area, visit 
www.pologirlssociety.com or www.facebook.com/pologirls. 
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Horseplay 
Hiring Lady Polo Players for Your Next Party 
 
Polo.  
 
  The sport of kings. And on occasion, the sport of 
beautiful women.    
 
And on even rarer occasion, the sport that’s played right 
on your front lawn... 
 
  Introducing the Polo Girls Society, an enterprising group 
of young female equestrians devoted to playing polo at 
your next party, booking events now.    
 
Yes, this is just what it sounds like: a team of beautiful 
young women who want to play polo at your place. Their 
ranks include at least one Argentine, so you know 
they’re not amateurs.    
 
So say you’re planning your annual Kentucky Derby watch party/garden soiree, and want a 
little bonus equine entertainment. You’ll give these people a call, and a dozen lissome girls 
will show up with horses, mallets, helmets and, of course, the recipes for a few polo-related 
drinks, which they’ll happily prepare and serve. (Go for the Polo Stirrup Cup, made with 
scotch, cherry brandy and a few other ingredients known only to the team. We’ll assume it’s 
not Gatorade.)    
 
When they’re not locked in mallet-related combat, the girls will mingle through the crowd 
with thoroughbreds in tow, showing your more adventurous guests how to mount up and 
take a few shots. And if you want to taste the thrill of the swung mallet yourself, they can 
set up a game of horseless polo anywhere from a nightclub to your office.    
 
Winner gets a raise. 
 
 
VITALS 
Polo Girls Society   official website 
!



 
 
'Polo Girls' Ride After Sponsors, Scholarships 
 
By Regina Varolli 
WeNews correspondent 
Tuesday, August 10, 2010 
 
A year-old group of women is championing the sport of polo and chasing down money for 
scholarships for female college athletes interested in the “sport of kings.” Annual costs for 
participating can run into tens of thousands, making it an expensive pursuit for women who 
don't often get the chance to play pro. 
 
NEW YORK – 
 
Members of the year-old Polo Girls 
Society recently rode into town for 
a photo shoot before heading out 
to the Hamptons for a fundraising 
event. 
 
“More than ever before, more girls 
and women are playing polo, more 
people are showing up to watch 
women's polo matches and more 
places are hosting women's 
tournaments,” Elizabeth “Libby” 
Scripps, the group's 28-year-old 
founder, said in a recent interview 
in Battery Park. 
 
The group's schedule of fundraising, recruiting and promotion keeps the same sporadic 
schedule of the sport itself. Tournaments are largely dictated by the season and team 
players get assembled and switched around for different tournaments. 
 
The game is played on horseback by mallet-wielding teams of four and is one of the few 
sports where teams can be made up of both men and women. 
 
Florida's polo season begins in the winter and ends in late spring. In Santa Barbara, Calif., it 
goes from early spring to late fall. In Colorado, Wyoming and Montana, it's a strictly summer 
sport. 
The Polo Girls Society, based in Palm Beach, Fla., aims to promote the male-dominated 
sport to college-age women. It is starting out with the modest goal of raising two $2,000 
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academic scholarships in 2011 for two female college polo players. Candidates will be 
nominated by polo team coaches at the 40 U.S. universities that offer the sport. Recipients 
must have a 3.0 grade point average, good attendance in class and be active members of a 
collegiate polo team. 
 
With fundraising events taking place on some key polo grounds--Saratoga, N.Y.; the 
Hamptons on Long Island; Washington, D.C; Los Angeles; and Palm Beach, Fla.--the 
organizers hope to raise enough to  
expand the number of awards in coming years. 
 
Men Outnumber Women 
 
At the professional level, men far outnumber women in the sport, as seen in the roster of 
team players at championship tournaments. In the 2010 USPA Piaget Gold Cup, for 
example, only one woman played out of 10 teams of four players--Melissa Ganzi of team 
Piaget. Ganzi was also the only woman in nine teams at the 2010 U.S. Open of polo, again a 
member of team Piaget. At England's premier tournament, the Veuve Cliquot Gold Cup, no 
women played on any of the 20 participating teams in 2010. 
The Polo Girls hope to change these numbers by boosting women's participation at the 
college and professional levels. 
 
The group wants to attract sponsors who can help pay for the development of a 
professional polo team for its members. Travel expenses, horse transportation or rental and 
tack can cost players tens of thousands a year. 
 
“As a woman, you only make about $1,000 to $2,000 per game, so it's pretty much unheard 
of for women to be full-time professionals,” said Scripps. “For the guys, the pros can make 
$100,000 per season and play more than one season a year when they travel.” 
 



 
Polo Girls Hit South Beach for the Miami World Polo Cup 
Special Feature 
 
May 2010 
Story and photos  
by David Bowling 
 
Playing in the sand is a little 
slower and causes some sore 
arms but Julia Charquero, 
Libby Scripps, and Melissa 
Hornung love playing here.  
It’s South Beach! 
  
These three international 
acclaimed polo players not 
only compete but are 
ambassadors for women’s 
polo.  
  
Julia Charquero, winner of 
last years Miami Beach Polo World Cup Tournament has been playing since she was 10 years 
old.  She travels the world teaching women about polo and is also a jewelry designer.  
 
Libby Scripps, whose former stepfather, Bill Ylvisaker founder of the Palm Beach Polo Club 
has been playing since she was 7.  Libby is the founder of Polo Girls, which she created to 
help raise money for scholarships for women’s polo players.  She is also a TV Producer and 
Philanthropist.  
  
Melissa Hornung is an artist and professional polo player.  She has been commissioned for 
her fine art for over 15 years with clientele spanning from LA to NYC. Melissa also produced 
the Polo Girls calendar.  
 
I’ve never met anyone more passionate about what they do than these three women.  In a 
game where you could, and some have been killed, they thrive on the total concentration it 
takes to compete and stay safe. 
  
One of the surprising aspects for me was that the teams continually change.  The girls are 
team mates one day, and play against each other the next.  Teams are chosen for each 
match.  I said that I think people would follow the sport with more passion if they had a 
particular team to root for.  Libby agreed.  
  



The main thing the girls want to convey is the misconception that you have to be rich to 
play polo.  The Mecca for polo is here in South Florida in Wellington.  For a mere $50 you 
can take a polo lesson and the horse (polo pony) is provided for you.  It’s not even 
necessary to have riding experience.  
  
These girls are out to make a difference in the sport of women’s polo.  They are beautiful, 
ambitious, and I can’t wait to see their next match. 
  
Hope you’ll be there too! 
 


